Abstract. This paper uses the push-pull-mooring model of the migration theory in finding the factors which affect SNS users' switching intention to volatile social networking services. The results show that users tend to switch to volatile SNS when the service provides more privacy Concern, volatility, and better system security.
Introduction
The 'right to be forgotten' is the rights of internet users to ask their personal data or their past records to be deleted after some period of time [1] . A report says 43% of cell phone users in U.S. use mobile instant messaging or volatile instant messaging applications [2] . Users' demand for volatile messaging service lead to third generation of SNS which is characterized as volatile, closed, and anonymous.
Literature Review
There is no generally accepted definition of volatile SNS. We need to understand volatile IM (instant messaging). PC Magazine Encyclopedia (2016) defines IM as Exchanging text messages in real time between two or more people logged into a particular instant messaging service [3] . Volatile IM is an instant messaging service which does not store messages on either the server or the client computer.
Migration theory does not provide a theoretical framework only for a migrant to move between geographic places or between cultures, but it also provides a useful framework for consumers to switch online and offline services [4] . Push effect refers to factors that cause people leave their original residence. Pull effect refers to factors that attract people to a destination. Mooring effect refers to individual lifestyle and cultural issues which facilitate or inhibit the migration [5] .
Thus, we propose the following hypotheses to examine the relationship among the constructs based on previous studies.
H1: SNS overload is positively related to users' intention to switch to volatile SNS. H2: SNS exhaustion is positively related to users' intention to switch to volatile SNS. H3: Privacy concern is positively related to users' intention to switch to volatile SNS. H4: Volatility is positively related to users' intention to switch to volatile SNS. H5: System security is positively related to users' intention to switch to volatile SNS.
The Research
The research is designed to confirm the relationships among SNS overload, SNS exhaustion, privacy concern, volatility, system security, and switching intention on volatile SNS.
This study has six variable, which each has multiple items that are measured by a five-point Likert-type scale (1=strongly disagree and 5=strongly agree). The items used to operationalize the constructs were mainly adapted from previous studies and modified in the context of the research.
Findings
Among 211 university students, 55.9 percent were male and 44.1 percent were female. 46.0 percent were 3~4 years SNS usage time and 20.9 percent were 5~6 years SNS usage time. 34.6 percent were more than 11 times and 23.2 percent were 6~8 times (per day). 
